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Changing the body copy of a 
newspaper is no simple task. It’s 
the one element in a newspaper 
readers are most connected with. 
So we tested several different 
typefaces in several different 
sizes before landing on Chronicle 
OS Text. We think it’s cleaner and 
easier on the eyes.

Clean and easy to read, Kozuka is used for quick reads like captions, 
glance boxes and labels.

Stilson Display Condensed

Typography is a newspaper’s most powerful communicative tool. At once, it is a medium for the 
writer and the designer. Type conveys information, establishes a visual identity and serves as an 
entry point for the reader. This redesign makes use of a clean, elegant and modern type palette 
that makes efficient use of space. Here’s a look at the new palette:

NEW TYPOGRAPHIC PALETTE

Kozuka

Chronicle OS Text

Stilson Display Condensed is the main headline typeface. It’s bold-
er, easier to read, and more modern than its predecessor. Stilson 
Display condensed was created for newspapers with smaller page 
sizes, so it’s very space efficient as well.

T he Georgia Bulletin has a rich 
history that includes 50 years of 
serving the Catholic Church in 
North and Middle Georgia with 

authoritative news and information, illumi-
nating the teachings of the Church and the 
work and ministries of its faithful parishio-
ners, clergy and religious. With this week’s 
issue, The Georgia Bulletin launches a rede-
sign in a dedicated effort to provide readers 
with a more contemporary, engaging news-
paper, as well as new content that better 
meets the needs of a diverse readership. We 
embarked on the redesign in early 2012 with 
an eye toward improving the look and feel 
of the print product by developing a clean, 
contemporary look that makes efficient use 
of space. We took the same approach with 
the website—www.georgiabulletin.org—add-
ing a commitment to update the site more 
regularly, offering readers more up-to-date 
news and information about their parishes, 
the Archdiocese of Atlanta and the global 
reach of the Catholic Church. In print, the 
conversion to a slightly smaller page size 
necessitated a type palette that is more space 
efficient, while at the time readable, attrac-
tive and elegant. Likewise, the smaller page 
size requires a new way of thinking about 
story count and mix from page to page.

Although the pages have gotten smaller, 
the newspaper is still substantial.

A five-column grid keeps the pages active 
and reading brisk, while horizontal and ver-
tical rule lines are used to separate unrelated 
stories and create order for the pages. A serif 
typeface dominates the display type palette, 
while a sans serif typeface is used for mild 
contrast. And glance boxes, teasers and quick 
reads are used, when appropriate, to layer 
the content and provide the readers who 
scan with active, yet orderly, pages.

Jennifer George-Palilonis, a media design 
consultant and the George & Frances Ball 
Distinguished Professor of multimedia 
journalism at Ball State University led the 
redesign group. George-Palilonis has a clear 
understanding of the needs and mission of 
the Catholic Church and has redesigned 15 
Catholic publications, including Our Sun-
day Visitor, St. Louis Review, Washington, 
D.C.’s Catholic Standard and the Pittsburgh 
Catholic.

The “new” Georgia Bulletin: 
A look at what’s fresh and improved
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